Technology and the digital world

Offering
the chance for
applicants to communicate
with members of the team,
whether by telephone, email,
text or via social media,
helps to build engagement
with the employer
brand.

Engaged candidates
make engaged employees
In the summer of 2015, Associated British Foods UK Grocery (ABF) made the strategic decision
to partner with Cohesion Recruitment to deliver their Graduate Recruitment Programme.
Michelle McDonald, Client Relationship Manager and Deborah Edmondson, Talent Director
at Cohesion tell of their aim to find the best future talent for the business, whilst providing a
market-leading candidate experience.
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Candidate engagement
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